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OnucbiBalOTCA BONPOCHI MapKeTuHra B cpepe obLweCcTBEHHOro NuTaHus. ABTop
aHann3npyeT cneunguky qooOpMUPOBaHNSI aCCOPTMMEHTA U LiEH, PEK/IaMbl U KaHanoB
omcTpubyumm, Bbibopa MecT pasmelleHns npeanpuatnii nutaHns. OnmcaHbl
opraHM3aunoHHbIe (POPMbl MPEAN0XEHNS FaCTPOHOMUYECKUX YCNYr (PecTopaHbl C 3THNYECKOM
KyXHel, puckoTeku, nabol, kadetepun, knybbl, 6BUCTPO, 6apbl M 06CNYXMBaHNE B HOMEPAX
roCcTUHML, 0b6cnyXxmBaHne 6aHKeToB).

onsa npenouaBaTenem N CTyOoeHTOB yl-leﬁHbIX 3aBefeHunin, roToBAWMX CneunannucTos ans
cdpepbl rOCTENPUUMCTBA, a TakXe BnagenbLeB U MeEHEe4XEPOB PECTOPaHOB U FOCTUHNLL.
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