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KonnekTneHas MoHOrpadus NocesileHa Bonpocam Teopumn 1 NpakTuky Co3naHns
LN3aNHEPCKOro 1 pekaMHoro o6pasoB B KOHTEKCTE aPPEKTUBHBIX BU3YabHbIX
KOMMYyHwuKaumii. MNokasaHbl 06nactv nepeceyeHns n gudpgpepeHumnanLm ogusanHa n peknambol —
Kak rpacomyeckoro a3bika 1 peknamHoro obpaueHus. I'paduyeckuin onsanH npeacTaBneH kak
NPOEKTUPOBAHNE COOBLWEHNS B Cpepe BM3YyalbHbIX KOMMYHUKAUWIA, @ peknama Kak
MapKeTUHroBas TEXHONOrNs coLManbHON MHXEHEPUN.

KHura 6ynoet nonesHoi cneumnanicTam B 06nactv BU3yanbHOM KOMMYHUKALUMK, NPAKTUKYIOWMM
On3anHepam 1 peknamuctam, a Takxe CTyaeHTaM, acnpaHTam 1 npenogasatensm
cneuunanbHocTen «Peknama», «nasanH», «MapkeTuHr», «<KoMMyHukauum».

Collective work is devoted to the matters of theory and practice of creation of designer's and
advertising images in the context of effective visual communications. The fields of intersection
and differentiation of design and advertisement are shown — as graphic language and
advertising message. Graphic design is represented as designing a message in the field of
visual communications, and advertisement is represented as marketing technique of social
engineering.
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The book will useful and interesting for specialists in the field of visual communication, for
designers and advertising agents, as we as for students, post-graduates and professors in
«Advertising», «Design», «Marketing», «Communication».
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